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What Social Media Is...
1 - Engagement and Interactive Tool
2 - Free Promotion and Advertising
3 - Part of your overall marketing plan
4 - Tool for Communication
5 - Can be negative and a lot of "noise"

Social Media does take time and energy to properly execute.
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Why Should I use Social Media?
Making sure you are using it for the right reasons.

1 - Helps Build and Maintain Your Reputation
2 - Allows you to communicate w/ your audience
3 - Allows you to reach different audiences
4 - Allows you to get real feedback
5 - Its Free (Staff Time Can Be an Issue) 
6 - Allows you to drive traffic to your website, etc.
7 - Promote Your Services
8 - Can help build relationships
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How Funders See

Social M
edia!

FOUNDATIONS

Foundations are looking for impact.  They are looking
to see social proof, testimonials and evidence of your
work.

CORPORATIONS

Corporations are looking at numbers.  They are looking
for reach and engagement.  They are looking to see if
you are promoting any other sponsor and if so what the
engagement is like.

INDIVIDUALS

Individuals are looking at authenticity.  Is the nonprofit doing
what they say they are doing?  Is the nonprofit making an
impact. 

https://www.google.com/search?rlz=1CAJQUA_enUS954&sxsrf=ALeKk032xRZNa1MjeDFop6w38KiBHGdy1w:1626195802662&q=authenticity&spell=1&sa=X&ved=2ahUKEwia1pu5w-DxAhXBKFkFHVjNCgIQkeECKAB6BAgBEDA


06 Preparing
PLATFORMS

Facebook, Instagram, and Twitter are some of the most
popular platforms.  Each has a unique purpose. Facebook is
the most versatile. On Facebook, you can post a wide
variety of items including videos, events, volunteer
opportunities, etc. Twitter is about the here and now. 
 Twitter is about breaking news. People are looking for
short bits of information. Instagram is a highly visual
platform.

Always remember you don't have to be on 
all social media platforms!!!

Make sure you have a plan!!!
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Profiles
- Always make sure your profile is filled out completely.
- EXAMPLE: Make Sure the About Page is Filled out and it can be
changed periodically!

- Use all available real estate to tell your story.
- EXAMPLE: The Banner can be used to tell stories or used for
social proof.  You could have a quote from a previous client,
current volunteer, etc.

- There are different sections where you can add information .
- EXAMPLE: Email Sign Up, Events, Volunteer Opps
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QUALITY NOT QUANTITY

Make sure your posts are high quality and
have value! Mix up the type of content
you are posting.  Add short videos,
quotes, something funny, polls, etc.

ENGAGEMENT

Make sure you are not posting to post,
but have engaging content! Posts
something that your audience will want
to read.

ITS NOT ALL ABOUT U!

Make sure you share content, make
sure you thank those who have
provided assistance

POSTINGS

SIDE NOTE:
Hashtags are important when posting
to Twitter and Instagram.  They will help
drive people to your posts!



START SMALL

#1 - Start with Staff, Board, Volunteers, Sponsors, Donors, and Clients
#2 - Have Links on Other Marketing Vehicles (Newsletter, Website, etc.)

Ask people to follow up after they sign up for your newsletter
Ask people to follow you after they make a donation
Cross promote one platform on another

#3 - Have social media icons in your email signature
#4 - Make sure you engage others on their platforms
#5 - Use the appropriate hashtags
#6 - Make sure your content is quality, engaging, and what your audience wants

07 HOW TO GAIN FOLLOWERS!


